INSTAGRAM
MADE EASY!
by

STEP 1: CHOOSE THE
RIGHT ACCOUNT
You need to identify what kind of Instagram account
you want for your business. You can choose between:
Personal
Themed
Business
Hybrid
Tip: Hybrid is the recommended profile type. It is the
combination of any two.

STEP 2: WHAT’S YOUR
INSTAGRAM NAME?
You need to choose the perfect name for your
Instagram Account.
Tip: Keep it simple and be unique. There is a 30 symbol
limit for Instagram usernames. Usernames can include
letters, numbers, periods, and underscores.
Another Tip: if you have a common name, You can:
Add the language
Add Geographical zone
Add word Official
Put prefixes, suffixes
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STEP 3: BUSINESS OR
PLEASURE?
You need to decide whether you want to keep your
profile on a personal level or switch to business.
Tip: Business allows you to access Instagram Analytics
(more about this later).

STEP 4: CREATE THE
PERFECT BIO
You now need to formulate your Instagram name and
craft the perfect bio -You are only allowed 150
characters for your bio (plus the 30 characters for your
Instagram Name)
Tip for your Instagram Bio: You can include your skills
and experience, Hobbies and interests, you can add
emoji, you can add your website, you can add call to
action
Another Tip: Make a quick competitor’s research and
see how their bio looks like.
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STEP 5: FIRST
IMPRESSIONS COUNT!
You are ready for your first post. But how can you write
better captions?
Keep The Important Information First.
Tell A Story About Your Brand.
Consider The Structure Of Your Captions.
Ask Questions To Encourage Engagement.
Use Emojis To Show Your Personality.
Include Relevant Hashtags.
Use @ Mentions To Increase Reach.
Always Include A Call To Action.
Tip: Business allows you to access Instagram Analytics
(more about this later).

STEP 6: USING
HASHTAGS
Identifying the perfect hashtags for you. How can you
maximize your hashtags?
Use Insights to see which tags work best.
Include hashtags on Instagram Stories.
Avoid banned hashtags and spammy hashtags.
Understand how hashtag pages work.
Don’t use irrelevant or repetitive hashtags.
Make sure that hashtag means what you think it means
Save hashtags for future use
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STEP 7: CREATE AN
AUDIENCE!
You are now ready to follow and create minor
engagements. Use your perfect hashtags to identify
your niche and follow them, you can also leave a like
and comment! They will follow back easily if they see
your profile is exciting enough.

STEP 8: INSTAGRAM
INFLUENCERS
To reach your perfect Instagram influencer, you need to know:
What type of influencer represents who your brand is? A good
influencer has lots of followers, yes, but they also have
followers who are engaged. Check out their recent posts.
Tip: In addition to checking out your competitors’ followers,
you can also see who’s tagged them in recent posts by going
to their profile and clicking the third icon from the left. This
will show a gallery of all posts the account was tagged in.
How to find Instagram influencers:
Google Search - carrying out a simple Google search using
industry-relevant terms and keywords, and browse
articles on the topic
Social media - search for hashtags, keywords and phrases
and the profiles of specific users
Influencer software - influencer marketing has become so
popular that there is now software to help you identify
and measure influencers. Two popular sites include GRIN
and Upfluence
Talent agency - this is a more relevant option if your
business is wanting to work with a mega influencer
where it’s unlikely you’re going to be able to send them a
direct email or give them a call.
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STEP 9: INSTAGRAM
ENGAGEMENT GROUPS
Join an Instagram Engagement Group for more
Influencer exposure!
Instagram engagement groups are groups where
accounts engage with each other.
This engagement includes the following:
Liking each others pictures
Commenting on each others pictures
Viewing each others videos
Viewing each others Story posts
Replying to each others Story posts
How to Join DM Groups on Instagram
The easiest engagement groups to get in are DM
pods on Instagram. Only 15 users can make up a DM
pod. Users in these groups are usually from the same
niche and can not only like and give comments to
each other, but also help each other out and answer
questions.
Look for accounts in your niche that show high
engagement and have a high following.
Ask if you can join their engagement groups or if they
want to join your own group.
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STEP 10: CREATE YOUR OWN
ENGAGEMENT GROUP
If it’s difficult for you to get involved in the Engagement group,
create your own group! How to create, add friends, rename
group chat in Instagram direct?
Open Instagram app and login with your account. Go to
Feed and check the top right corner.
Click on the DM messages icon to open all your messages.
Click the ‘+’ icon to create a new conversation. Select
two/more people from your friends list and hit send.
This will automatically create a chat group extensive for the
three users.
You can further use this group to chat and share stories
within the group members.

STEP 11: INSTAGRAM
ANALYTICS
Understanding Instagram analytics will help you make the most
of your Instagram account.
Instagram ranks its posts in terms of importance as follows:
INTEREST- Instagram will feed your potential audience what it
believes is of most interest to them determined by their
previous engagements (likes, comments, etc)
TIMELINES- Your potential audience will receive the most
recent relevant posts at the top of their news feed.
RELATIONSHIP- This is the posts that your prospective
audience engages with most. This is often family and friends,
but if you create engaging posts for your business, it can be
you too!
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STEP 12: USING INSTAGRAM
ANALYTICS
Once you established your profile, you need to know what works
best for your followers, Finding the best times to post on
Instagram for your brand doesn’t have to be complicated. You’ll
need to consider two things:
1. When your greatest number of followers are active on the
platform
2. When your brand is most relevant for them.
Walk through each step to finding your best times to post
Step 1: See when your audience is most active on Instagram use insights
Step 2: Hypothesize what type of content is best for those times
Step 3: Create a schedule to test your hypothesis
Step 4: Analyse your findings to figure out the best times for
your content
Step 5: Continue testing new times

STEP 13: COLLABORATING
WITH INFLUENCERS
Reach out to your chosen influencer to further level your game!
At this point you should have a list of your potential influencers
and it will be nice for you and them to have a collaborate! This is
the right time.
Tip:Do this personally and privately, either through direct
message or via their email address. Take time to write a
personal message to each influencer - mention your favourite
pieces of their work, it will show you’re serious about a potential
collaboration.
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Provide as much information as you can about your brand, what
you hope to accomplish with your Instagram campaign, how
long you’re hoping to work together, and payment. Make it
clear how the influencer will benefit from your partnership.
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STEP 14: SHOUTOUTS!
How to Get Shoutouts on Instagram.
Ask your business partners or influencer friends to give you a
shoutout.
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How to Find Instagram Shoutout Pages?
Once you’ve exhausted all the existing shoutout
opportunities, it’s time to create some new ones.
And this brings us to our next step – finding the appropriate
IG shoutout pages.What this actually means is being able to
sort through a couple of categories (listed below) and
finding accounts similar to yours, but not exactly your direct
competitors.
Start the conversation
Once you’re sure you’ve got only the best matches, it’s time
to get the ball rolling.
But make sure to not move too quickly. Don’t be too blunt
and spammy. Start by following them, and engaging with
their posts.
If all of this is too time-consuming, you can always resort to
some help from technology.
It’s actually super simple
All you have to do is:
Sign up
Answer a couple of questions
Set up the metrics – filter accounts similar to yours, and the
software will do the rest.
No time wasted on bots, spammy accounts, accounts with
inappropriate content.
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Nurture the connection:
Once you’ve made the initial contact, it’s time to get more
personal. Find the posts that clearly reflect the main values of
the account, and leave a thoughtful comment. Avoid spammy
comments at all costs. Things like “Nice pic” are simply off the
table if you want to make a real connection.
Give to receive:
Similar to the previous step, if you want to truly make someone
notice you and decide to shoutout your business or influencer
profile, you have to first think of what you can do to praise
them. By showing true appreciation for the brand/influencer,
you’re communicating that you’re not only after what they can
provide to you.
Perfect the outreach:
While waiting for the businesses/influencers to return the
favour and give you a shoutout back, why not reach out to a
few of the accounts from your list and ask for it.
How to go about this?
Create a careful pitch specifically personalized for each
account.
Start by introducing yourself and your profile.
Let them know you’re a genuine person with an authentic
business, very much like theirs.
State what you consider to be their most admirable value,
and what drew you to their profile/business in the first
place.
Be direct. Explain how you and your business would benefit
from being promoted by them. Mention the nature of the
shoutout.
For example, if you’re having a new product line you believe
their audience would benefit from discovering, make sure to
let them know.
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Offer something valuable in return. We know, it seems like an
S4S spamming scheme, but it’s not actually. What you’re
doing here is showing common courtesy. People appreciate
that. Show that you’re a real deal. Offer a free product, a
subscription to your service, or a shoutout in return.

STEP 15: EXPLORING STORIES
AND INSTAGRAM HIGHLIGHTS
Go to your profile and tap the +New button (the big plus
sign).
Pick the Stories you want to add to your new Highlight. Pro
tip: Instagram gives you an archive of your stories going
back years. So don’t be afraid to do a little digging for those
Story gems.
Tap Next and name your new Highlight.
Choose your Highlight cover, and tap Done.

STEP 16: CREATE GOOD
IGTV VIDEO
Use a consistent design.
Use the sequential series tactic.
Use your hashtags.
Have a clickable link option in the description.
Share a portion of it on Instagram Profile and Story
Make sure your video hooks your audience.
Post videos that are longer than your stories to add more
value.
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STEP 17: MONETIZING YOUR
INSTAGRAM
If you have gathered and attracted enough audience, it’s time
for you to get verified and identify other ways to get your
Instagram monetized:
Consulting.
Coaching.
Fractional CMO model
In-person Workshops and Tutorials
Webinars and Virtual Tutorials
Corporate Training
Affiliate Marketing
Sponsored posts
Digital ads
Online courses
Membership site
Sell and create a product
Create an event
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BONUS

INSTAGRAM HACK #1: ALWAYS
TICK HIGH QUALITY UPLOAD
ON INSTAGRAM
Click the 3 lines on the top of your profile
Go to Settings
Go to Account
Click data usage
ALWAYS tick High Quality Upload

INSTAGRAM HACK #2: HOW
TO ADD EXPOSURE VIA
INSTAGRAM STORY
Click Add a new story
Make it a solid background
Click the text
Add your relevant hashtags, make them really small
Add a photo/photo
And upload!
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INSTAGRAM MARKETING

Work Book
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RESULTS
BOOKLET
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Here are a few hints and tips to help you work through your
Instagram marketing strategies:
Follow along with the video lectures and use this guided booklet
as you go through the course, following any prompts and taking
time to make notes. This booklet is about applying these new
strategies to YOU, so use this space to explore ways to do this.
Take a moment to schedule in the time to take the course and
fill out this booklet. No need to hurry ahead! We have reminders
through the lectures to help you out!
Remember that you are in control of how much you get out this
course and how impactful the content is for you and your niche!
Taking action and being consistent will put your far beyond
your competitors and help you achieve the results you want!

Before You Start

To measure this success and get the most out of this course.
We nee to set clear goals for ourselves. Take some time to
write down what a strong and powerful instagram page looks
like to you and your business.
Be as speciﬁc as you can the more focused you are on the end
goal, the easier is it to allocate your time effectively. Use your
question as prompts, but use the free space on the next page
to make notes of your own.
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What are the top three goals for your Instagram Page?

What are some the biggest issues that you have run into in the
past with your page?

What does a current successful page do differently to you
on a day to day basis?
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Notes

Don’t stop there! Use this space to get really
speciﬁc on your goals!
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MODULE
2
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Handle

www.instagram.com/yourhandle
Keep your handle as simple as possible. Use this
space to brainstorm

Name

Benjamin
Your Instagram Name is SEO Searchable. Use this space
to brainstorm yours
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Display Picture
Check the attachment for this lesson for dimensions!

Find the most simplistic representation of
you logo/brand or product. Use the template
attached in this lesson to be created on your
proﬁle picture.

Your Account

?
Q: Would you follow your account? If so, why? What
beneﬁts you receive?

Why do you follow the accounts that you do?
Create a list of reasons for your favorite accounts:

eg. @accountname

funny content, daily updates
new ideas, coupons
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Your Account
SEO Search Words

What are the SEO words that
your competitors are using?
Write down the top few from 4
accounts.

1
@

@

2
@

3

@

4

List the top SEO words that people are searching for
to ﬁnd you and your competitors in your niche
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Module 2
Additional Notes
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MODULE
3
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Content

Use this page to draw inspiration from accounts
you’re following. What looks good to you? What is
working in the following categories?

Still Photos

Posts/Content

Videos

Stories

synapsereality.io

Time to post

When is your audience online? Split test with
your content so to see what times are best for
your niche
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Module 3
Additional Notes
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MODULE
4
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Module 4
Additional Notes
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MODULE
5
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Power Inﬂuencers
Your task is to ﬁnd 20 Power Inﬂuencers and
reach out to them asking for a shout out!
Use this page as a checklist to keep yourself
accountable
Power inﬂuencer’s @handle:

Contacted

1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
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Module 5
Additional Notes
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MODULE
6
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Module 6
Additional Notes
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MODULE
7
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Module 7
Additional Notes
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MODULE
8
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Module 8
Additional Notes
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INSTAGRAM
Starter Mission
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Your starter mission is to follow “Dream Accounts” which are
accounts with huge followings, and learn from them. These
accounts can be either direct rivals to enable you to create
unique content, relevant similar accounts, to enable you to
get ideas, or simply businesses that have a huge following so
you can capitulate on their techniques.

Close Competitors
1.
2.
3.
4.
5.

Dream Accounts
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
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INSTAGRAM
Template
synapsereality.io

Your Instagram picture speaks volumes about you. In fact, it can
make or break you!
A good picture will almost sell your product by itself, so take time
over this.
People love consistent brand coloring, so take your time to get
this right from the start. It not only makes your brand easily
recognizable, it also gives reassurance of stability.
Your profile picture on the Instagram page will need to be a highquality image. It will show up as an image that is 120 x 120 pixels.
However, you want your logo or image to be at least 500 x 500 to
ensure that it’s clean, high quality and readable, especially in a
browser.

500 pixels

Keep in mind that your profile image will be displayed as a circle,
so keep any important information within the center space
(highlighted below in a slightly lighter shade).

500 x 500
minimum dimensions

500 pixels
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POWER
Inﬂuencers
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Power influencers stand out by giving consistently good advice,
and informative posts. They influence peoples awareness about
their given topic. It is good to have an affiliation with the
influencers in your niche.
Research them, hear what they have to say, but remember they
are just people, and you too can have this kind of influence by
always giving well informed advice and strategies to your
audience!
Use the table below to keep a track of the Influencers in your
niche. Write down what you like about them, and what you would
change if you were doing it yourself.

eg.

Email

@Handle

Niche

Followers

Content Notes

contact@gmail.com

@instagram

home improvement

122K

Long length, story telling

1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.
14.
15.
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COPYRIGHT INFO
2021
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Welcome
We wanted to include instagram’s ofﬁcial statements
regarding copyright laws and how they will affect
your posting choices for your account.
Use this section to learn about copyrights, including
how you can protect your own copyrighted works
avoiding infringing the copyrights of other people
when posting to Instagram.
More detailed information can be found on
Instagram’s website
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How can I make sure that the content I
post doesn’t violate copyright law?
Under Instagram Terms of Use and Community Guidelines, you
can only post content to Instagram if it doesn’t violate the
intellectual property rights of another party. The best way to help
make sure that the content you post to Instagram doesn’t violate
copyright is to only post content that you’ve created yourself.
You might also be able to use someone else’s content on
Instagram if you’ve have permission (for example, a license), or if
your use is covered by “fair use” or some other exception to
copyright.
It’s generally a good idea to get permission before posting a
content, and to get that permission in writing.
Please note that Instagram can’t help you obtain permission to
use copyrighted content.

Before you post content on Instagram, you may want to ask:
Did I create content myself?
Do I have permission to use all the content included in my
post?
Does my use of the content fall within an exception to
copyright?
Is the content protected by copyright (for example, is it a short
phrase, idea or public domain work)?
How can I make sure that the content I post doesn’t violate
copyright law?
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In most cases, you shouldn’t use someone else’s copyrighted work
if you don’t have a permission. It is possible to infringe copyright
without intending to do so. Remember, your use of someone else’s
content may still be infringing their copyright, even if you:
Give credit to the copyright owner.
Include a disclaimer that you don’t intend to infringe copyright
Say that use in fair use
Didn’t intend to profit from it
Bought or downloaded the content (for example, a copy of a
DVD or a song from the Internet)
Saw that others have posted the same content as well
Modified the work or added your own original material to it
Found the content available on the internet
Recorded the content onto your own recording device (for
example, from a movie concert, sporting, event, etc.)
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Why was the content I posted removed
immediately from Instagram?

When we receive a report from rights owner claiming content on
Instagram infringes their intellectual property rights, we may
need to promptly remove that content from Instagram without
contacting you first.
If we remove content you posted because of an intellectual
property report though our online form, you’ll receive a
notification from Instagram that includes the name and email
address of the rights owner who made the report and/or the
details of the report. If you believe the content shouldn’t have
been removed, you can follow up with them directly to try to
resolve the issue.
If the content was removed under the notice and counter-notice
procedures of the United States Digital Millennium Copyright Act
(DMCA), you may be able to file a DMCA counter-notification.
Similarly, if the content is based on U.S. trademark rights, and if
you believe the content should not have been remove, you will be
provided an opportunity to submit an appeal. In these cases,
you’ll receive further instructions about this process in the
notification you receive from the Instagram.
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What happens If I repeatedly have
content removed for violations?

If you repeatedly post content that infringes someone else’s
intellectual property rights, your account may be disabled under
Instagram’s repeat infringer policy.
If something you posted is restored due to an appeal or because
the right owner withdrew their report, we’ll take that restoration
into account under our repeat infringer policy.

Final words
In todays internet based world it is easy to have a voice, give your
opinion or market your products. The trick is standing out in such
a competitive world! You need to be unique, consistent, and
willing to use and understand all the tools at your disposal.
We really hope this Instagram has helped you on your journey, but
remember, it is you who needs to do the leg work, it is you who can
create excellent results, and it is you will shine for it!
Good Luck!

synapsereality.io

